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ABSTRACT

Tourism discourse language plays a pivotal role in shaping the global mobility
landscape, influencing individuals’ perceptions, attitudes, and behaviors towards
travel and cultural exploration. This scientific article provides a comprehensive
analysis of the intricate relationship between tourism discourse language and global
mobility. It delves into the linguistic constructs, cultural implications, and socio-
economic impacts associated with the use of language in tourism discourse. By
examining various linguistic strategies, cultural nuances, and societal dynamics, this
article aims to elucidate the profound interplay between language and global mobility
in the context of tourism.
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Termed as one of the most significant movements of people in history, tourism
is considered to be a solid position as one of the world’s leading international
industries. Moreover, language in tourism is always in constant change which results
in further investigations by linguists. However, since the turn of the millennium,
interest in tourism from a linguistic perspective has grown exponentially. Several
writers have demonstrated that tourism is an important area for examining the
connections between language, culture, and society. For example, it has been illustrated
how language plays a crucial role in shaping the tourist experience, which, in turn, can
have significant sociocultural impacts. This article dives into our exploration of the
various ways in which language is frequently assimilated within the sphere of tourism,
aiming to summarize authenticity. Our examination focuses on a range of touristic
mediums (such as broadcast media, guidebook glossaries, and guided tours), wherein
local languages are reimagined, placed in a new context, and commodified to construct
tourist identities and foster the cosmopolitan mythology of tourism. Essentially, the
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globalizing disposition of tourism, as posited by Jaworski and Thurlow (2010), accord
privileges to those who engage in travel, encapsulating linguistic and cultural diversity
within a facade of celebration and reverence. These seemingly lighthearted
"textualizations" of language serve as illustrative manifestations of mundane
globalization (Thurlow and Jaworski 2010), representing the everyday, micro-level
mechanisms through which the social implications and tangible outcomes of
globalization are actualized. Overall, this expanding collection of studies
unequivocally illustrates the influential impact of tourism in altering cultural customs,
shaping notions of diversity, and perpetuating imbalanced power dynamics (Favero
2007).

If we look at the Linguistic Constructs in Tourism Discourse, it can be said that
at the heart of tourism discourse lies a complex interplay of linguistic constructs that
strategically shape narratives about travel experiences. From promotional materials
and travel guides to online reviews and advertisements, language serves as a powerful
tool in evoking desires, portraying destinations, and engaging potential travelers. This
section delves into the linguistic features, such as lexical choices, imagery, and
rhetorical devices employed in tourism discourse to captivate audiences and evoke a
sense of wanderlust. Also, the utilization of language in tourism discourse is deeply
intertwined with cultural implications, as it often involves the representation and
promotion of cultural identities and heritage. The ways in which languages are
employed to describe destinations and cultural practices can significantly impact the
preservation or alteration of cultural heritage. This section examines how tourism
discourse language shapes cultural perceptions, influences intercultural encounters,
and contributes to the commodification of cultural experiences in the global tourism
industry.

It is commonly known that the impact of tourism discourse language
reverberates within societal dynamics, influencing not only individuals’ travel
decisions but also local communities and their cultural landscapes. The portrayal of
destinations, communities, and cultural practices through language can have far-
reaching implications on local economies, sustainability efforts, and social dynamics.
This section explores the social, economic, and environmental dimensions of tourism
discourse language, shedding light on its transformative potential and ethical
considerations.

Language used in tourism discourse exerts a profound influence on individuals’
travel behavior, shaping their perceptions and expectations of travel experiences. The
study of sociolinguistics offers valuable insights into how language choices and
cultural representations impact travelers’ decision-making processes, attitudes towards
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authenticity, and engagement with local communities. This section delves into the
intersection of language, travel behavior, and cultural exchange, highlighting the role
of discourse in shaping travelers’ interactions with diverse cultural landscapes.

The proliferation of tourism as a predominant cultural sector is among the key
domains of economic activity within globalization, shedding light on the significance
of language commodification in studying the evolution of identities, interpersonal
dynamics, and group structures. Undoubtedly, the political economy of language has
long been acknowledged (e.g. Bourdieu 1991; Irvine 1989), as have the broader
processes of commodifying and appropriating language in the modern economic
framework of flexible accumulation and the compression of time and space. For
instance, Monica Heller’s work on bilingual regions of francophone Canada (e.g. 2003)
illustrates how the decline of traditional industries (such as cod-fishing, mining,
logging, etc.) in the latter half of the 20th century, and their replacement by new
information and service-oriented sectors (particularly call centers and tourism), have
led to the commodification of both language (viewed as a quantifiable skill) and
identity (particularly in relation to other cultural practices like dance and music in the
context of tourism). Within these realms of economic activity, facilitated by
interactions between disparate linguistic markets through advancements in
communication technology (call centers) or mobility (tourism), linguistic and other
symbolic resources emerge as highly marketable commodities.

In summary, this scientific article offers a comprehensive exploration of
tourism discourse language and its impact on global mobility, drawing attention to the
complex interplay of linguistic, cultural, and societal factors that influence travel
behavior and cultural exchange. Through an in-depth analysis of linguistic constructs,
cultural implications, and societal dynamics, this article aims to contribute to the
scholarly discourse on the profound relationship between language and global mobility
in the context of tourism.
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