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Philosophy and man walk hand in hand throughout the entire conscious history of
mankind itself. Philosophy itself appears as a kind of quintessence of human existence,
a conglomerate of all its many-sided spiritual activity. In a sense, one can take on a
great responsibility and call philosophy the result of human existence in this complex
and contradictory world. It should be noted that at different periods of history it could
act as an assistant, it had a direct necessity, it was impossible to do without it. There
were also periods when philosophy was sent to the backyard of human socio-cultural
activity, referring to its meaninglessness, pointlessness, accusing it of false
speculations that lead to nothing. But in the current period, people are increasingly
turning to it, often without noticing it themselves. A rare person does not think about
the meaning of life, about his place in this world, about where and how to seek the
truth, and much more. It can be said that the townsfolk challenge philosophy, asking it
the most difficult, sometimes insoluble questions that torment them themselves. And
not finding direct answers in it, they are disappointed with it. At the same time,
philosophy itself gives “food” to science, which once rejected it. Many of the most
complex problems of modern scientific knowledge are taken with the help of that
uncomplicated “philosophizing”, the desire to comprehend the essence of everything.
Thus, | would like to note and emphasize that philosophy, despite its mystery, despite
its ambiguous role in a person’s being, is something extremely important for him, from
which he finally does not decide and cannot get rid of. In line with this reasoning, as
an example, I would like to draw attention to the importance of the so-called
“philosophizing” in the modern study of the media environment. In other words, with
the help of philosophy, researchers approach the consideration and identification of
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problems that have matured in sociality, which must be dealt with. So, further we will
talk about the ambiguous and complex nature and role of the media in the formation
and construction of social space, about its role in the formation and approval of
meanings. Philosophizing, reasoning, turning to fundamental thinkers, one often
manages to approach the consideration of certain problems from a rather interesting
angle.

This vision of the situation may suggest the key to the solution, but philosophy
itself, with rather rare exceptions, rarely answers questions. In simple words,
philosophy analyzes problem areas, and then asks certain questions, which "applied"
disciplines and sciences already skillfully answer.

So, let’s start looking at the problem. Let’s turn to this with the help of
philosophizing. Let us designate the necessary terms, with the help of which we will
try to give an analysis of the situation. First of all, we will talk about habitus and social
space, about the media environment and the mechanisms through which the media
implement the construction of sociality and all social processes taking place in it.

Before talking about the formation and construction of social space, it is necessary
to define what is meant by social space. To this concept

Let’s try to approach through the definition of habitus. In particular, the idea of
Pierre Bourdieu is interesting. He suggested that habitus is "a system of acquired
schemas, operating in practice as categories of perception and evaluation, or as a
principle of class distribution, at the same time as an organizing principle of action”.
Habitus is a product that produces and reproduces individual and collective practices.
Habitus brings past experience into the present of people. Using the past, he uses
“tested” practices, schemes that allow a person to navigate in space, give a person
certain patterns of behavior in different situations. Also, the habitus has a certain
“filter”, which allows a person to receive the information that corresponds to his
“personal preferences”. Habitus is realized in social space.

Now it is necessary to characterize the social space. Often, this concept is
understood as a certain form of existence of social being, which is a certain set of social
conditions. The social space is intertwined with the physical, it is inseparably
connected with it. The given is a reality that exists in “representations, schemes of
thinking and behavior, as a symbolic matrix of practical activity, behavior, thinking,
emotional assessments and judgments of social agents”. Social space is a
multidimensional space of social processes, social relations, social practices, social
positions and social fields that are functionally interconnected. So, there is a certain
reality of social life, in which certain models of people’s behavior, patterns of
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perception and reaction to certain events are realized. Also in the social space there are
certain meanings expressed by the habitus.

The media is an important and fundamental part of the media environment that
permeates the entire social space. In the modern world, social space largely consists of
media products. In addition to this, let’s say that our everyday life is completely and
completely shrouded in information flows pouring from everywhere. In other words,
people cannot do without the Internet, means of communication in the form of mobile
phones, tablets, etc., “as a result of which a person is included in a multitude of
successive parts are contradictory and content conflicting in meaning”.

In a certain sense, the media, under the current technical conditions, acts as a kind
of mechanism through which meanings are replicated into the social space, which gives
rise to the “infection” of the habitus.

In short, the representation of facts in the media is the construction of a certain,
premeditated scheme-concept, with which they begin to bombard the listener. No
wonder the activity of a journalist is essentially, for example, the creation of a news
“plot”. But what is the plot? A plot is a specific, predetermined series of events that
take place somewhere and are arranged for the perceiver according to certain rules.

A modern media oxymoron is nothing more than a situation of creating and
maintaining a “buzz of communications”, in which it is quite difficult to trace the true
state of affairs. Despite the representation of the facts that have happened in the world,
their presentation to the end listener results in a vague, and often hyperreal outburst of
this or that news clip. The media environment is a field of eclecticism, a field of
concentration of opposite, contradictory meanings. With the help of current
technologies, information is easily copied, increased, modified, which can contribute
to the blurring of meanings. The blurring of the “semantic ‘“underlying” of
communication is the buzz of communications”.

It should be noted that each event carries a certain and unique meaning. Media
products are representations events that result in news clips, articles, reports. A genuine
and pure representation of an event is an objective coverage of what happened, without
introducing any other meanings into it, overflowing with emotionality, appealing to
imaginary empathy, attempts to connect the event with other events that are not directly
related to it, which distort it in the form required for the constructor. It is these media
that form a social space in which the presence of meaning is necessary, but the truth of
this or that meaning does not matter. Here the question arises: is a truth predicate
possible in relation to media products?

The message of the media in the form of heterogeneous, often contradictory
meanings creates a frenzy of misunderstanding in people’s heads. It can be assumed
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that the blurring of meanings, the "infection” of habitus, which is realized in the social
space, leads to disorientation of a person. Now the media probably determines the
existence of a person, the space in which he is present. In other words, people’s
behavior is largely shaped by the media. The belonging of an individual to certain
meanings shapes him, shapes his communication techniques, shapes the groups in
which he exists.

It is in this way that philosophizing provides new ways to solve urgent problems;
philosophy itself reveals the hidden and provides new food for reasoning. In particular,
in the course of this philosophizing, it turned out in the form of outlines to describe the
current state of affairs in the social space. Through the definition of habitus and the
gradual transition to social space, it was possible to outline a certain kind of media
environment and those mechanisms that, through the media, generate certain problems
in people’s heads.

So, in this case, philosophy helped create a certain concept sketch, which is replete
with complexities that need to be resolved.

LITERATURE:

1. Doherty S (2014) Hypertext and journalism. Digit Journal 2(2):124-139

2. theory and Carey’s cultural studies. N J J Commun 9(1):21-44

3. Lash S (1994) Reflexivity and its doubles. Structure, aesthetics, community. In:
Beck U, Giddens A, Lash S (eds) Reflexive modernity. Politics, tradition and aesthetics
in the modern social order. Polity Press, Cambridge, pp. 110-173

4. Ritzer G, Jurgenson N (2010) Production, consumption, prosumption. The

5. nature of capitalism in the age of the digital ‘prosumer’. J Consum Cult 10(1):13—
36

6. HcaeBa JI.A. IlocTMHTEpHET-KOHUENINS COBPEMEHHOIO aHalu3a CETEBOIO
obmiecTBa kak skocuctemMHoro. NamDU ilmiy axborotnomasi - 2022-yil, 3-son. -226-
231 D.

7. WcaeBa JI.A. Menmad’kojordss WHTEpHETa M TEXHOJOTHUYCCKUN JICTCPMHUHU3M.
V30ekuctan Mummit  Ax6opor Arentiuru-Y3A Wnm-®an Bynumu (Oaexktpon
Kypuan). HWnmuit  wamp 2022  iimn mapt  oim conu.  199-207
0.https://uza.uz/uz/posts/intemet-media-ekologiyasi-va-texnologik- ~ determinizm_3
53542

8. Jurakulovich, S. J. (2023). The role of the national idea in increase of human
values. Web of Scientist: International Scientific Research Journal, 3(10), 1160-1164.

614


http://sjifactor.com/passport.php?id=22323
https://t.me/openidea_uz

Innovative Development in Educational Activities ISSN: 2181-3523 VOLUME 2| ISSUE 7 | 2023

Scientific Journal Impact Factor (SJIF): 5.938 http://sjifactor.com/passport.php?id=22323

9. Shodiyev, J. (2021). O‘ZBEKISTONDA JTIMOIY-SIYOSIY
KOMMUNIKATSIYA RIVOJLANISHIDA RAQAMLI TPANSFORMATSIYA
SIYOSATI. Academic research in educational sciences, 2(2), 409-416.

10. Jurakulovich, S. J. (2022). AGAINST IGNORANCE-FIGHTING WITH
ENLIGHTENMENT THE MAIN CRITERIA IN IMPROVING HUMAN
VALUE. Web of Scientist: International Scientific Research Journal, 3(10), 1160-
1164.

11. Jurakulovich, S. J. (2022). ATTITUDE TO HUMAN DIGNITY IN THE PERIOD
OF AMIR TEMUR AND TEMURIDS DYNASTY. Web of Scientist: International
Scientific Research Journal, 3(5), 43-47.

12. Shodiyev, J. (2021). JAMIYATDAGI MEHNAT MUNOSABATLARI
SHAROITIDA MA’NAVIY SALOHIYAT. XKypuan ucmopuu u obwecmea, (2)

13. [lloxues, XK. J)K. MamnakatumMu3aa HHCOH KaJAPUHH FOKCATTUPUIITHUHT WKTHUMOUM -
dancaduit macananapu. Kapoy xabaprapu. Himuti-nazapuii, yciyouti iCypHa.
Maxcyc con (Mocmumouti gpannap).

615


http://sjifactor.com/passport.php?id=22323
https://t.me/openidea_uz

